



















































































































































































DrillDown Glossary & Sources

TOTAL POPULATION AND HOUSEHOLDS: The DrillDown assembles a list of
residenBal addresses from municipal and proprietary tax assessment records,
municipal building permit records, ublity hookups, and credit bureau records.
Households, also known as occupied units, are determined by mul6plying the total
number of residenBal addresses by the occupancy rate, determined through
analysis of u6lity usage records, at the block group level. Total populaBon is
calculated by muleplying the number of households by the average household size
and adding this number to the populadon in group quarters. Average household
size and populaBon in group quarters are provided at the block group level by the
most recent census esemates; group quarters populadon excludes individuals in
correcOonal facili©es.

POPULATION PER ACRE: The DrillDown total populabon esbmate divided by the
acreage of the study area. Land area measurements are obtained from the U.S.
Census Bureau as the size, in square units (metric and nonmetric) of all areas
designated as land in the Census Bureau's naBonal geographic Topologically
Integrated Geographic Encoding and Referencing (TIGER®) system.

AVERAGE HOUSEHOLD INCOME: U®lizing credit bureau income esBmates, Social
Compact calculates the income distribudon, or the number of households per
income bracket, for a given geography. The average income at the block group level
is calculated by applying the U.S. Bureau of Labor and StaBs6cs 2008 Consumer
Expenditure Survey (CE) esbmated average income for individuals within a
parBcular income bracket to the income distribudon determined. The DrillDown
average household income esbmate is then adjusted to include the proporfon of
neighborhood income aZributed to informal economic acovity.

MEDIAN HOUSEHOLD INCOME: USlizing credit bureau income es®mates, Social
Compact calculates the income distribuBon, or the number of households per
income bracket, for a given geography. The median household income is the income
of the household that divides the number of upper-income and lower-income
households into two equal parts.

AGGREGATE NEIGHBORHOOD INCOME: U6lizing credit bureau income esémates,
Social Compact calculates the income distribuon, or the number of households per
income bracket, for a given geography. The aggregate income is calculated as the
sum of the total number of households in each income bracket mulBplied by the
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average household income for that income bracket. The DrillDown aggregate
neighborhood income esGmate is then adjusted to include the proporon of
neighborhood income aXZributed to informal economic acévity.

AGGREGATE NEIGHBORHOOD INCOME PER ACRE: The aggregate neighborhood
income divided by the total acreage of the study area. Land area measurements are
obtained from the U.S. Census Bureau as the size, in square units (metric and
nonmetric) of all areas designated as land in the Census Bureau's na6onal
geographic Topologically Integrated Geographic Encoding and Referencing (TIGER®)
system.

% INFORMAL ECONOMY: An esbmate of the proporfon of neighborhood income
aXributed to informal economic acevity. By weighbng the following proxies, the
DrillDown esBbmates the monetary value of unregulated economic acovity:
households with income below $30,000; di erence between household income and
household expenditures; the percentage of households with no credit record; the
percentage of ublity payments made in cash; the number of nontradi6onal financial
service providers per household and per acre; the di erence between esémated
housing costs and real home values; and the percent foreign born populadon. The
DrillDown average household income esBmate is adjusted to include the proporéon
of neighborhood income aZXributed to informal economic ac6vity; median
household income is not.

OWNER OCCUPANCY BY UNIT: An esbmate of the proporBon of residenBal units
where the property owner is a resident. Social Compact determines owner
occupancy by matching a street address with a property owner’s mailing address
provided by proprietary real estate data and municipal tax assessor records.

OWNER OCCUPANCY BY BUILDING: An esBmate of the propor6on of residen6al
buildings where the property owner is a resident. Social Compact determines owner
occupancy by matching a street address with a property owner’s mailing address
provided by proprietary real estate data and municipal tax assessor records. Social
Compact considers a building as owner occupied if, for buildings five units or less, at
least one unit is owner occupied, and, for larger buildings, more than 50% of the
units are owner occupied.
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MEDIAN HOME SALE VALUE: Median home sale value is calculated at the
neighborhood level using property transacbon data from property sales and both
proprietary and municipal real estate data over an 18 month period. The median
home sale value is the value of the home that divides the number of higher-valued
and lower-valued homes into two equal parts.

% CHANGE IN USPS DELIVERY ADDRESSES/OCCUPANCY: The change in the total
number of residenBal and commercial addresses excluding addresses iden6fied as
vacant (not collecong mail for 90 days or longer) or no-stat (not occupied). The U.S.
Postal Service Administrabve Data on Address Vacancies is provided by the U.S.
Department of Housing and Urban Development (HUD) on a quarterly basis at the
census tract level. Social Compact uBlizes the earliest (March 2006) and latest (June
2009) available data to calculate the percent change. Tract level data is adjusted to
di erent geographies by weigheng the number of postal counts to the Census 2000
households at the block group level.

AVERAGE INCOME OF NEW HOME BUYERS: The average household income of
individuals who received a home loan for purchase of a one to four unit structure
intended as the primary residence (not rental or second home). The data is
provided at the census tract level by the U.S. Department of Housing and Urban
Development through the Home Mortgage Disclosure Act (HMDA). Social Compact
ublizes data from 2006 through 2008 to calculate the average household income
and the percent change from the Census 2000 average income of neighborhood
residents. Tract level data is adjusted to di erent geographies by weighbng the
number of home purchase loans to the Census 2000 households at the block group
level.

ALL BUSINESSES: An indicator of an area’s business environment (total businesses,
total annual revenue). The total number of businesses (including nonprofit and
community based organizaBons, educadonal ins6tubons and churches) and total
revenue (annual sales revenue) based on 2009 lisdngs provided by ESRI Business
Analyst and/or InfoUSA.. Business employees are based on block group level data
from STI; PopStats, 20009.

Micro Businesses: The total number of businesses with 5 employees or less based
on 2009 lisengs provided by ESRI Business Analyst and/or InfoUSA.
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Small Businesses: The total number of businesses with 6 to 50 employees based on
20009 lisengs provided by ESRI Business Analyst and/or InfoUSA.

Medium and Large Businesses: The total number of businesses with 51 employees
or more based on 2009 lisBngs provided by ESRI Business Analyst and/or InfoUSA.

ALL RETAIL: Based on 2009 lisengs provided by ESRI Business Analyst, InfoUSA and/
or ACNielsen, Social Compact calculates the total number of retail businesses for
the study area. Retail businesses are iden6fied based on the North American
Industry ClassificaBon System (NAICS) codes and are considered establishments
organized to sell merchandise in small quan66es to the general public. Social
Compact further subdivides its retail analysis based on the following categories:
apparel and grocers. The sum of these categories is not necessarily the total of all
retail businesses.

APPAREL (RETAILERS): Retail business establishments organized to sell merchandise
in small quan©6es to the general public primarily engaged in retailing a general line
of men’s, women’s and children’s clothing and accessories (hats, shoes, etc.).

ALL GROCERS (RETAILERS): All food retailers that sell food for home consump6on
and preparadon (supermarkets, corner stores, convenience stores, etc.) based on
2009 lisengs provided by AC Nielsen. This category does not include restaurants,
carry-out establishments, etc.

FULL SERVICE GROCERS (RETAILERS): Food retailers with 20 or more employees
and/or of 10,000 square feet or more based on 2009 lisongs provided by ACNielsen
(including the following: Supermarket-ConvenBonal, Supermarket-Limited
Assortment, Supercenter, Natural/Gourmet Foods, Warehouse Store, Military
Commissary, and/or SupereXe/Small Grocery). Full Service Grocers may include
food retailers of 10,000 square feet or less or with fewer than 20 employees if
products from each and all of the following categories are regularly available: fruits,
vegetables, dairy, meat, and breads. Note: This category does not include
convenience stores, restaurants, or carry-out establishments.

RESTAURANTS: All business establishments primarily engaged in providing food
services to patrons.
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ESTIMATED REVENUE: The annual sales revenues for retail businesses based on
2009 lisengs provided by ESRI Business Analyst, InfoUSA and/or ACNielsen.

RESIDENT EXPENDITURES: Social Compact calculates residents’ retail expenditures
through an analysis of household income and average consumer spending on goods
and services provided by the most recent Consumer Expenditure Survey (CE). The
CE is a naBonal account conducted by the Bureau of Labor StaBsBcs (BLS) of the U.S.
Department of Labor and administered by the Census Bureau. The CE expenditure
categories are then matched to corresponding North American Industry
ClassificaBon System (NAICS) codes for exisong retail businesses.

All Retail: includes expenditures at all establishments organized to sell merchandise
in small quan©6es to the general public.

Apparel: includes men's, women'’s, and children’s clothing and accessories (hats,
shoes, etc).

Grocery: includes food at grocery stores (or other food stores) and food prepared
by the consumer on trips, excluding the purchase of nonfood items.

Home Appliances: includes refrigerators and freezers, dishwashers and garbage
disposals, stoves and ovens, vacuum cleaners, microwaves, air-condifoners, sewing
machines, washing machines and dryers, and floor cleaning equipment; small
electrical kitchen appliances, portable heabng and cooling equipment, china and
other dinnerware, flatware, glassware, silver and other serving pieces, nonelectric
cookware, and plasec dinnerware (excludes personal care appliances).

Home Furnishings & Décor: includes bathroom, bedroom, kitchen and dining room,
other linens, curtains and drapes, slipcovers and decoraBve pillows, and sewing
materials; living room; dining room; kitchen; bedroom; nursery; porch, lawn, and
other outdoor furniture; includes new and replacement wall-to-wall carpets, room-
size rugs, and other non-permanent floor coverings; typewriters, luggage, lamps
and light fixtures, window coverings, clocks, lawnmowers and gardening
equipment, other hand and power tools, telephone answering devices, telephones
and accessories, computers and computer hardware for home use, computer
soOware and accessories for home use, calculators, business equipment for home
use, floral arrangements and house plants, rental of furniture, closet and storage

Compact

items, other household decorabve items, infants' equipment, outdoor equipment,
smoke alarms, other household appliances, and other small miscellaneous
furnishings.

Housekeeping Supplies: includes laundry and cleaning supplies, cleaning and toilet
Bssues, staBonery supplies, postage, delivery services, miscellaneous household
products, and lawn and garden supplies.

Music, Radio, Television: includes television sets, video recorders, video casseZes,
tapes, discs, disc players, video game hardware, video game cartridges, cable TV,
radios, phonographs, tape recorders and players, sound components, records,
compact discs, and tapes (including records, compact discs, and tapes purchased
through mail order clubs), musical instruments, and rental and repair of TV and
sound equipment.

Personal Care & Drug: includes products for hair, oral hygiene, shaving needs,
cosme6cs and bath, electric personal care appliances, other personal care products,
and services for men and women; nonprescripon drugs and vitamins; and
prescripon drugs.

Pets, Toys, Hobbies: includes pets, pet food, pet services, veterinary expenses, etc.;
toys, games, hobbies, and tricycles; and playground equipment.

Reading: includes subscripBons for newspapers and magazines; books through
book clubs; the purchase of single-copy newspapers, magazines, newsleZers, books,
and encyclopedias and other reference books.

Restaurants: includes all meals (breakfast and brunch, lunch, dinner and snacks and
nonalcoholic beverages) including 6ps at fast food, take-out, delivery, concession
stands, bu et and cafeteria, at full-service restaurants, and at vending machines
and mobile vendors.

Public Transportation: includes fares for mass transit, buses, trains, airlines, taxis,
school buses for which a fee is charged, and boats.

ESTIMATED LEAKAGE: An esbmate derived through subtracOng annual sales
revenue from residents’ annual aggregate expenditures. Leakage is presented as a
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dollar amount that is meant to idenofy the gap between available retail within the
neighborhood and the retail spending of residents themselves. A posifve leakage
number means residents’ expenditures exceed retail business revenues in the study
area, suggesong unmet demand. A negabve leakage number means retail business
revenues exceed residents’ aggregate expenditures. This may indicate the presence
of a shopping district or other retail desBnaBon or may be the result of significant
visitor or tourist retail spending. Thus, an esbmate of zero or negadve leakage does
not necessarily imply that neighborhoods are su ciently retailed, rather that
parBcular demand is not revealed through broad aggregate numbers.

ADDITIONAL ESTIMATED SQUARE FEET: The total square feet of retail space the
esbmated leakage could poten6ally support; based on the InternaBonal Council of
Shopping Center’s (ICSC) naBonal esbmates of retail revenue per square foot for
grocery and apparel retailers and restaurants. This figure is not available for all
retailers.

TRADITIONAL FINANCIAL SERVICE INSTITUTIONS: Banks and credit unions; lisBngs
of insured banks provided by the Federal Deposit Insurance CorporaBon (FDIC),
2009, credit unions provided by the NaBonal Credit Union Administradon, 2009.

NONTRADITIONAL FINANCIAL SERVICE INSTITUTIONS: Pawnshops, payday lenders,
and check cashing establishments; based on 2009 lisengs provided by ESRI Business
Analyst and/or InfoUSA.

AVERAGE DISTANCE: Represents the average of the distance in miles from each
census block group center to the nearest establishment (irrespecbve of
neighborhood boundaries). This assessment includes establishments in the study
area and up to two miles beyond the study area boundary. In the case that an
establishment is located on or just beyond the neighborhood boundaries used in
the DrillDown analysis, this indicator serves as a more accurate determinant of
residents’ access to these services.

RELATIVE DISTANCE: Represents the rabo of the average of the distance in miles
from each census block group center to the nearest nontradi®onal financial
insBtubon compared to the average of the distance in miles from each census block
group center to the nearest tradidonal financial insétudon.
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% of HOUSEHOLDS LACKING CREDIT HISTORIES: A percentage of households
lacking an associated record with any of the three major credit bureaus (Axciom,
Equifax, and Experian); this indicator serves as a proxy for underbanked households.

GENERAL DRILLDOWN DATA SOURCES: Acxiom Corporadon, 2009; Claritas, 2009;
Bureau of Labor StaBsBcs, Consumer Expenditure Survey 2008; Credit Union
NaBonal Associabon, 2009; Equifax Corporaon, 2009; Experian Corporagon, 2009;
ESRI Business Analyst 2009; Federal Deposit Insurance CorporaBon, 2009; First
American CorelLogic, 2009; InfoUSA, 2009; Synergos Technologies Inc. PopStats,
2009; U.S. Census Bureau, Census 2000; U.S. Department of Housing and Urban
Development (HUD), Home Mortgage Disclosure Act (HMDA), 2006 to 2008; U.S.
Department of Labor, 2004; U.S. Postal Service, 2006 to 2009; City of Detroit
municipal data, 1999 to 2009.
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